
APPENDIX RE: PPS6 RESEARCH PROGRAMME 

PLANNING LOBBY – BACKGROUND & PRINCIPLE AIMS 
As you will know, Accessible Retail and the Shopping Park Investors Forum wrote jointly to Jonathan Taylor of the ODPM back in March with comments on the Consultation Paper on Draft PPS6. A copy of this letter is attached at the end of this paper. 

The principle aims of Accessible Retail, the Shopping Park Investors Forum and the British Property Federation are now threefold:

· To raise the issue of out-of-centre retail development on the political agenda:

· To dispel its negative image and balance the debate among decision makers 

· To strengthen representations made to HM Treasury, the ODPM and other Government departments on future policy and in particular to support the comments made in our joint letter.

Research programme

The joint planning committee representing AR and SPIN-f has decided to commission the following research projects, which have been chosen having regard primarily to their importance to our case and also within the practical time constraints. We have concentrated on two principle areas, first, Consumer Research and second, the Economy and Retail Investment.

 1. CONSUMER RESEARCH

MORI have been commissioned to re-visit the Accessible Retail Survey carried out in 1999, repeat and update consumer research with reference to transport and out-of-town retailing, asking additional questions, all of which may be summarised as follows: 

This research programme will be undertaken by face-to-face interview survey of 2,000

British adults aged 15+, structured according to a statistically accurate sample, and the results delivered to us in the week starting 5 July next.

The questions asked, in very brief summary, are as follows:

1) On average, how often if at all do you personally drive and how often are you a passenger in a car.

2) Which of the following do you consider to be the main contributors to congestion (a series of suggestions are provided such as shopping in town centres, driving to supermarkets, driving to out-of-town retail warehouse outlets, driving people to work, driving children to school, driving to leisure activities, trucks and lorries in-town).

3) In general, how often if at all do you make the following types of journey by car (a number of suggestions are given such as going shopping, in town centres, out-of-town centres, food shopping, shopping at retail parks and large warehouse outlets, travelling to and from place of work, travelling to school, attending leisure activities.And, thinking about the last occasion which you made each of these journeys,

4) Approximately how many miles did you travel.

5) Thinking about the last occasion at which you made these journeys, how many passengers were with you.

6) Which of the following would you most likely to visit (a range of locations are suggested, such as town centre, out-of-town shopping centres, supermarket, retail park, factory outlets centre, etc) for an item of clothing and footwear or groceries or bulky DIY gardening equipment or bulky furniture or bulky electrical goods.

7) What are you reasons for using out-of-town shopping facilities to purchase; clothing and footwear, food, bulky items such as DIY, furniture or electrical goods (a range of reasons are suggested).

8) Which are your reasons for using in-town or city centres for purchasing …… (this follows the question above but is flipped round to look at in-town not out-of-town).

Finally, each interview is asked about the number of cars or light vans in their household.

2. THE ECONOMY AND RETAIL PROPERTY INVESTMENT 

We have commissioned Experian Business Strategies to look at the economics of out-of-town retailing.  They intend to report to us at the end of this month.  The questions they are looking at are:

1) Examine the contribution of retailing to GDP with an emphasis on out-of-town retailing, especially retail parks and DIY stores.

2) Identify economic growth and employment growth, with reference to retail competitive pricing and trading efficiency.

3) Examine the relative investment performance of different retail property sectors, with an emphasis on the out performance of retail warehouse investments.

4) Demonstrate the increasingly important role of retail warehouse property investment to the performance of pension funds, life funds and long term investors including property companies.

5) Examine the economic importance, in terms of impact assessment (regional, economic multiplier) on deprived areas and brown-field sites, of out-of-town retail development stimulating urban regeneration (use case studies if appropriate).

We have also asked them to look at a number of supplemental areas:

6) There is a need to disaggregate retailing to understand bulky good retailing; what is the relationship between economic efficiency for UK, and different trading location.

7) There is a need to identify the changing proportion of property investment allocated to retail, out-of-town retailing in particular.

8) There is a need to provide a better understanding of the relationship between pension funds, life funds and their overall investment in retail businesses.

9) There is a need to assess how much bulky good space is likely to be required in the future.

10) We have also asked them to look at the issue of reinvestment and refurbishment of bulky good retail premises in years to come.  There is a concern that present planning law, both in practice and proposed, may make it extremely difficult to refurbish existing property and maintain values in the years to come.

Generally

These two projects we believe will provide a lot of hard numbers and information, (together with ideas) which can be used in our representations both to Her Majesty’s Treasury and the ODPM.  Our target is to just have some draft material available in the second week of July, immediately before Parliament closes for its summer recess.  However, we believe there will be a number of follow-up reports and presentations, which we can make in the week following this deadline.

We believe this an innovative way of looking at retail industry and hope it will help the Government considerably in framing its retail policies, especially with respect to the role of bulky goods in retail parks selling DIY, furniture and electrical products.

3. PUBLICATION, PRINTING, LOBBYING

Preparation of publication, mid July to mid August, Printing mid August to mid September and Release of Publication, Presentation and Lobbying end September.

4. APPROXIMATE COSTS (Please note these estimates may be subject to change)  

Consumer Research








£25,000

The Economy and Retail Property Investment

£25,000

King Sturge Co-ordination

£10,000

Publication, Printing, Lobbying

£20,000

Accessible Retail co-ordination via Will McKee

£10,000

TOTAL

£85,000

5. PROPOSED APPORTIONMENT SCALE FOR SPIN-f MEMBERS (excluding VAT)
	Band
	Area of portfolio
	Guide Contribution Range 
	Band
	Area of portfolio
	Guide Contribution Range

	A
	To         1m    sq ft
	£   500 - £750
	D
	To         3m    sq ft
	£2,000 - £2250

	B
	To         1.5m sq ft
	£1,000 - £1250
	E
	To         4m    sq ft
	£2,500 - £3000 

	C
	To         2m    sq ft
	£1,500 - £1750
	F
	Over     4m    sq ft
	£3,000 - £5,000


	SPIN-f Member
	Band
	SPIN-f Member
	Band

	Arlington Property Investors 
	C
	JJ Gallagher
	C

	Aerion
	A
	Land Securities
	F

	British Land Corporation
	F
	LaSalle Investment Management
	B

	British Steel Pension Fund
	A
	Legal & General Property 
	E

	Canada Life Assurance Co
	A
	Morley Fund Management  
	F

	CCLA Investment Management
	A
	Peel Investment Holdings 
	B

	Co-operative Insurance Society
	A
	Pillar Property
	F

	Deutsche Property Asset Management 
	A
	Prudential Property Investment Managers 
	F

	Hammerson UK Properties
	D
	Royal London Asset Management
	B

	Henderson UK Retail Warehouse Fund
	D
	Scottish Widows Investment Partnership
	D

	Insight Investment Management
	C
	Stadium City 
	A

	The Junction Properties
	F
	
	






























































